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Member Satisfaction
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Member Outreach

1219 Active Members as at March 31 2020

37%

GOAL: 50%
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Member Retention

2019/2020 Member Retention Target YTD Member Renewed

UNDER
CONSTRUCTION

TBD RMC-YTD Disposal of GHG/ODS (Kgs)

2016/17

2017/18

2019/20

4020‘000 8060 120100 140

2018/19

92,761

121,004

132,624

120,691

Q3 2019/2020

Training by Region

Ontario
61%

Nova Scotia
19%

New Brunswick
2%

Alberta
7% British Columbia

2%

Manitoba
7%

Saskatchewan
2%

Educational Courses
20%

Support Services
13%

AGM
4%

CMPX (2018-Net)
11%

Divisional Programs 1%

Educational Sales
14%

Membership
37%

Revenue Diversification

YTD Revenue Q3 2019/20


