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HRAI Quarterly Strategy Tracker
Q1 Fiscal 2021/22

Revenue Diversification CMPX 2022 Booth Sales,
Exhibitors, Revenue

&

@ Membership 57% @ Educ. Sales 7% # Booth # of Revenue

@ Educ. Courses  26% Sales Exhibitors ($000's)

@ Other 1% @ 2022 @ 2020 @ 2018
Member Interests Representation Member Satisfaction
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Communication Effectiveness HRAI Training by Region
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Ma Jun Se De Ma Jun Se @ Alberta 2% @ British Columbia 5% @ Manitoba 2%
r-2 -20 p-2 C-2 r-2 -21 p-2 @ New Brunswick 2% @ Nova Scotia 9%
0 0 0 1 1
@ Ontario 71% @ PEI 0% @ Saskatchewan 3%
= Qtr Score @ Quebec 3% @ USA 3%
Contractor Membership Levels Other Membership Levels
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RMC - Disposal of GHG/ODS (Kgs)
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