HRAI MONTHLY KPI HIGHLIGHTS
September 2025
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YTD Member Outreach
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Total Stakeholder Contacts

Goal: 42,000 (June 30, 2026)
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Includes Newsletter subscribers, Twitter followers, HRAI LinkedIn and
Facebook followers, Susan Smith LinkedIin & Facebook followers, HRAI
Instagram & Youtube followers

Course Satisfaction levels

90 4 Goal: >85%
85 1 4
a0
77 77
=
75 1
?ﬂ T T T T T T

Feb'25 Mar'25 Apr'25 May'25 June'25 Sept25

= Ratings %

No courses in July and Aug'25

Total Costs to Budget
3,000 4
2,000 -
1,000
[]. .
Jul 25 Aug 25 Sep 25 Yid PYtd
25/26 24125
B Actwal ($000) I Budget ($'000)
PY includes 50% CMPX 2024 costs
Education Revenues
200 A

YTD
25/26

July
25 25 25

Aug Sep Pytd

24)25

W Actual ($000) [ Budget ($000)

Education Revenues include General Training + ODP Revenue +
Sale of Education Materials

Membership Revenue
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Regional Education

YTD outside Ontario 60 %
25/26 Target > 40%

AB 5% EBC 19% 0 MN 7% @B NB 5%

B NFL 5% NS 21% @ ON 40% @ PEI 0%



