HRAI MONTHLY KPI HIGHLIGHTS
SEPTEMBER 2024

Regional Education Education Revenues
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Course Satisfaction levels

100 -
. '/-h\h\ﬁ\./_‘
60 -
40 T T T T T T
Feb 24 Mar 24 Apr 24 May 24 Jun 24 Sep 24
= Ratings %

No Courses in July & Aug'24



