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CMPX 2026
$ 3949k represents the Total revenue from CMPX show 2026.

50% of CMPX 2026 Revenue ($1974k) is reported in the income statement of HRAI for
the FY 25-26

Education Revenues include General Training + ODP Revenue +
Sale of Education Materials

May'26 includes 50% CMPX 2026 revenue. May'26 includes 50% CMPX 2026 costs.
CMPX Revenue Education Revenues
4,000
Amts in '000s |
4,000 - |
: 3,000 -
I
|
3,000 |
: 2,000 -
I
|
2,000 — |
: 1,000 S
I
I
1,000 - |
I 0 -
l Mar 26 Apr 26 May'26  Jun'26 YTD Pytd
I 255248 24125
0 |
I
I
I
I
I
I
I

YTD Member Outreach Membership Revenue
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