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HRAI KPI HIGHLIGHTS

2019/20 MEMBERSHIP

Target for 2019/2020 = 1235 Members.
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Visitors who have never visited HRAI's website before and did so in the
month through a unique touchpoint
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STAKEHOLDER CONTACTS

24,000 ——
GOAL: 12,000 (JUNE 30
23,500 —
23,068
23,000 —+
22,500 —
22,000 —
21,500 ——
21,000 == New Stakeholder KPI now includes Newsletter
subscribers, Twitter followers, HRAI LinkedIn
20500 —— and Facebook followers, Susan Smith LinkedIn
: and Facebook followers
20.000 f i f f f f
Sep-19 Oct-19 Nov-19 Dec-19 Jan-20 Feb-20
30
” GOAL FOR 2019/202
24
21
18
15
12
9
6
__ —_
I I I I I I 1
Sep-19 Oct-19 Nov-19 Dec-19 Jan-20 Feb-20 YTD
|
|
|
|
()
s
D '
Sep-19 —H| z
| 8
3
. | | | [ I I |
I I I I I I I I
100,000 200,000 300,000 400,000 500,000 600,000 700,000 800,000

Total Digital Impressions from LinkedIn, Facebook and HRAI Website



