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Commencing In April 2019

UNDER
CONSTRUCTION

NEW BUSINESS REVENUES

2019 AGM REGISTRATION

MEMBER OUTREACH

1155 Members as at Feb 28/19

42%

HRAI KPI HIGHLIGHTS FEBRUARY 2019
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Actual Budget
*Includes Courses & Materials

EDUCATION REVENUES
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Total Digital Impressions from LinkedIn, Facebook and HRAI Website

DIGITAL IMPRESSIONS
MONTHLY GOAL
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