
Mar-19

1,000

-

2,000

3,000

4,000

5,000

7,000

6,000

Apr-19 May-19 Jun-19 Jul-19 Aug-19

E-INSIGHT SUBSCRIBERS

4,424
4,540

4,626
4,667

4,906 4,906

GOAL: 12,000 (JUNE 30, 2020)

Jul-19

200

-

400

600

800

1,000

1,400

1,200

Aug-19 GOAL

Contractors Manufacturers Wholesalers Associates

2019/20 MEMBERSHIP

731

64

35

124

760

74
38

140

1274

MEMBER OUTREACH

Moving to Quarterly
Strategy Tracker

Sept. 2019

HRAI KPI HIGHLIGHTS AUGUST 2019

200,000

Mar-19

-

Apr-19

May-19

Jun-19

Jul-19

Aug-19

400,000 600,000 800,000 1,000,000 1,600,0001,400,0001,200,000

Total Digital Impressions from LinkedIn, Facebook and HRAI Website

DIGITAL IMPRESSIONS
6 MTH AVG

-

Mar-19

50,000

100,000

150,000

250,000

200,000

Apr-19 May-19 Jun-19 Jul-19 Aug-19 YTD 19/20

Actual Budget
*Includes Courses & Materials

EDUCATION REVENUES 2019 AGM REVENUE
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