HRAI MONTHLY KPI HIGHLIGHTS
April 2022
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Total Stakeholder Contacts Webinar Effectiveness
Goal: 26,000 (June 30, 2021) :
|
24,900 - i
L 8-
24,800 - |
|
|
|
24,700 - !
|
|
24,600 - i
H s . | |
s s : i s !
24,500 . ; ; i ; ; |
Nov Dec Jan Feb Mar  Apr |
21 21 2 2 2 2 ! '2"10" gfc ;‘;” ;gb g/'zar g‘gr
a I
Fiscal 21/22 i . # of Webinars
Includes Newsletter subscribers, Twitter followers, HRAI LinkedIn and l [ Avg Webinar Survey Scores
Facebook followers, Susan Smith LinkedIn & Facebook followers, HRAI
Instagram, Consumer & Alice Page Facebook
YTD Member Outreach Membership Revenue
|
Goal: > 60% |
| Total
|
|
| Assc
|
|
| Whsl
|
|
| Cont
|
|
: Manu
: I T T 1
: 0 500 1,000 1,500
|
@ Members Not Contacted (%) 44 i @ YTD Actual ($'000) @ YTD Budget ($'000)
|
|
|
|

1161 Active Members
50,000 - Unique Website Visits
45,000
40,000
35,000

30,000 -

25,000 -

Nov 21 Dec 21 Jan 22 Feb 22 Mar 22 Apr 22

® Total Visits

Unique Visitors have never visited HRAI's website before and did so in the month through a unique touchpoint



